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PARTLY ANNOTATED BIBLIOGRAPHY OF ECONOMICS OF RELIGION

Systematic Cluster” (in brackets behind title)

1.  The financing of religions in works that are mainly historical in method and
perspective.

2.  The relationship between religion and economy with regard to a culture theory.

Examines, for instance, how religious beliefs and economic behaviour are a component
of the mentality that influences a culture; how modernity and capitalism can be
intertwined or how economic metaphors are employed in religious language. Many
works from economics of anthropology but also from history of economic culture and
general sociology.

3. Economic theories as a subject of the study of religion (literature on leadership,
management on consumerism, the market or communism as religion; the topic of
religious economies).

4, Economic theories as a model of the study of religion.

4.1 Macro- or Microeconomics in general (e.g. Macroeconomics: religion and
economic growth; Microeconomics: Financing, process management etc.)

4.2 Neo-classical Paradigm, Rational Choice Economics of Religion, Sociological
Market theory (e.g. G. Becker, R. Stark, W.S. Bainbridge, R. Finke, L.
lannaccone, M. McBride)

4.3 Behavioral Economics and Game Theory

4.4 Neo-Institutionalist Theory (from sociological, political science or economic
perspective)

4.5 Economic Sociology in a narrower sense

Cite: Koch, Anne, Yelle, Robert. Partly Annotated Bibliography of Economics of Religion.
Revised Version from April 2019, pp 174. Open access publication University of
Munich, URL: http://www. epub.ub.uni-muenchen.de/12437/

1 See for an explanation of the systematic cluster: Koch, Anne: Zur Interdependenz von Religion und Wirtschaft
— Religionsékonomische Perspektiven, in: Martin Held, Gisela Kubon-Gilke, Richard Sturn (eds.), Okonomie
und Religion, Marburg: Metropolis, 2007, pp. 37 — 62, and Koch, Anne, ,,Kapitalismen, Liberalismen, Modernen
und religidses Ethos. Methodisches zur Erforschung von Religion und Okonomie®. In: Léffler, Bernhard,
Hochgeschwender, Michael (eds.), Religion, Moral und liberaler Markt. Politische Okonomie und Ethikdebatten
vom 18. Jahrhundert bis zur Gegenwart, Bielefeld: transcript 2011 pp. 27-54.

See for a metasurvey on this dataset in its version 2012 ed. A. Koch: Seele, Peter, Gatti, Lucia, Lohse, Alina.
“Whose Economics of Religion? An Explorative Map Based on a Quantitative Review of a Multi-Disciplinary
Bibliography.“ Journal of Religion in Europe 7.1 (2014) 1-29.
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A

Abramitzky, Ran. “On the (Lack of) Stability of Communes: An Economic Perspective.” In The
Oxford Handbook of the Economics of Religion, edited by Rachel McCleary, 196-190.
Oxford: Oxford University Press, 2011. [2, 4.2]

Abu Al-Foul, Bassam. “Female labor force participation in Islamic countries.” in Handbook on
Islam and Economic Life, edited by Kabir Hassan and Mervyn Lewis. Cheltenham:
Edward Elgar, 2014.

Abu-Lughod, Lila. Do Muslim Women need Savings? Cambridge, MA: Harvard University
Press, 2013. [2]

Ackermann, Peter. “Japanische Kultur und japanischer Wirtschaftsstil.“ In Wirtschaftskultur,
Wirtschaftsstil und Wirtschaftsordnung. Methoden und Ergebnisse der
Wirtschaftskulturforschung, edited by Rainer Klump,141-160. Marburg: Metropolis
Verlag, 1996. [2]

Ackerman-Lieberman, Phillip I. The Business of Identity: Jews, Muslims, and Economic Life in
Medieval Egypt. California: Stanford University Press, 2014.

Adam, Thomas. ,Stiften und Stiftungen im deutsch-amerikanischen Vergleich von 1815 bis
1945.“ in Stiftungen zwischen Politik und Wirtschaft: Geschichte und Gegenwart im
Dialog, edited by Sitta von Reden. Berlin: De Gruyter Oldenbourg, 2015.

Adatto, Kiku. “Saving for democracy: thrift, sacrifice, and the World War Il bond campaigns.”
in Thrift and Thriving in America: Capitalism and Moral Order from the Puritans to the
Present, edited by Joshua J. Yates and James Davidson Hunter. New York: Oxford
University Press, 2011.

Adogame, Afe. “From house cells to warehouse churches?: Christian Church Outreach
Mission International in translocal contexts.” in Traveling Spirits: Migrants, Markets
and Mobilities, edited by Gertrud Hlwelmeier and Kristine Krause. New York:
Routledge, 2010.

Ahlin, Lars. “Mutual Intersts? Neoliberalism and New Age During the 1980s.” in Religion in
Consumer Society. Brands, Consumers and Markets (Religion and Society Series, Series
Editors: Linda Woodhead and Rebecca Catto), edited by Francois Gauthier and Tuomas
Martikainen, 175-188. Farnham: Ashgate, 2013.

Agamben, Giorgio. ,0konomische Theologie. Genealogie eines Paradigmas.” in: Witte,
Bernd/Ponzi, Mauro (eds.), Theologie und Politik. Walter Benjamin und ein Paradigma
der Moderne (Philologische Studien und Quellen 194), edited by Bernd Witte and
Mauro Ponzi, 20-31. Berlin: Erich Schmidt, 2005. []

Agamben, Giorgio. Herrschaft und Herrlichkeit. Zur theologischen Genealogie von Okonomie
und Regierung (Homo sacer 2,2). Frankfurt: Suhrkamp, 2010. []

Ahmed, Ali M. alas, Osvaldo. “Is the Hand of God involved in Human cooperation?”
International Journal of Social Economics 36 (2009): 70-80. Bradford: Emerald, ISSN
0306-8293, ZDB-ID 1886563. [4.3, 4.5]

Ahmed, Habib. Product Development In Islamic Banks (Serie: Edinburgh Guide to Islamic
Finance, edited by Rodney Wilson). Edinburgh: Edinburgh University Press, 2011. [2]

Ahmed, Habib, and Haqg M. Sirajul. Handbook of Islamic Economics. Jeddah: Islamic Research
and Training Institute, 2011.
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Ahmed, Habib, Mahmoud Mohieldin, Jos Verbeek, and Farida Aboulmagd. On the
Sustainable Development Goals and the Role of Islamic Finance. Washington, D.C.:
World Bank, 2015.

Ahmed, Habib. “Analytical tools of Islamic economics: choice and the equi-marginal
principle.” in Handbook on Islam and Economic Life, edited by Kabir Hassan and Lewis
Mervyn. Cheltenham: Edward Elgar, 2014.

Ahmed, Habib. Product Development in Islamic Banks. Edinburgh: Edinburgh University
Press, 2011.

Ahmed, Habib. Role of Zakah and Awqaf in Poverty Alleviation. Jeddah, Saudi Arabia: Islamic
Development Bank, Islamic Research and Training Institute, 2004.

Ahmed, Habib. Theoretical Foundations of Islamic Economics. Jeddah, Saudi Arabia: Islamic
Research and Training Institute, Islamic Development Bank, 2002.

Ahrens, Joachim and Juliane Hinsch. “Der Konflikt zwischen Islam und westlicher Welt. Zur
Bedeutung von Vertrauen und Institutionen.” in Islamische und westliche Welt. Warum
Politik, Wirtschaft und Entwicklungszusammenarbeit ihre Kooperation neu orientieren
miissen, edited by Michael von Hauff and Uwe Vogt, 307-333. Marburg: Metropolis
Verlag 2004 [2]

Aimone, Jason A, Laurence R. lannaccone, Michael D. Makowsky and Jared Rubin.
“Endogenous Group Formation via Unproductive Costs.” Review of Economic Studies
80, no. 4 (2013), 1215-1236. DOI: 10.2139/ssrn.1664264

Akgaoglu, Aksu. “The Shopping Mall: The Enchanted Part of a Disenchanted City: The Case of
ANKAmall, Ankara.” in Muslim Societies in the Age of Mass Consumption: Politics,
Culture and Identity between the Local and the Global, edited by Johanna Pink, 53-72.
Newcastle: Cambridge Scholars Publishing, 2009. [2]

Akerlof, George A. and Rachel Kranton. “Economics and Identity.” Quarterly Journal of
Economics 105.3 (2000): 715-753. [4.2]

Akyel, Dominic und Jens Beckert. “Pietat und Profit: Kultureller Wandel und
Marktentstehung am Beispiel des Bestattungsmarktes.” KéIner Zeitschrift fiir Soziologie
und Sozialpsychologie 66.3 (2014): 425-444.

Akyel, Dominic, “Qualification under Moral Constraints: The Funeral Purchase as a Problem
of Valuation.” in Constructing Quality: The Classification of Goods in Markets, edited by
Jens Beckert, Christine Musselin. Oxford: Oxford University Press 2013. [2,4]

Akyel, Dominic, ,,From Detraditionalization to Price-consciousness: The Economization of
Funeral Consumption in Germany.” In: The Marketization of Society: Economizing the
Non-Economic. Welfare Societies Conference Paper. Edited by Uwe Schimank, U.
Volkmann, 105-124. Bremen: Forschungsverbund Welfare Societies 2012. [2]

Akyel, Dominic, Die Okonomisierung der Pietdt. Zum Wandel des Bestattungsmarktes in
Deutschland. Frankfurt am Main: Campus 2013. [2,4]

Al-Foul, Bassam A, and Mohamed Soliman. "The Economic Role of the State in the Classical
Islamic Literature: the Views of lbn Taimiyah." Digest of Middle East Studies. 15.2
(2006): 1-10.

Albert, Gerd et al. (eds.). Das Weber-Paradigma. Studien zur Weiterentwicklung von Max
Webers Forschungsprogramm. Tiibingen: Mohr Siebeck, 2003. [2]

Albert, Hans Marktsoziologie und Entscheidungslogik. Zur Kritik der reinen Okonomik.
Tlbingen: Mohr Siebeck, 1998. [4.2]
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Alcorta, Candace and Richard Sosis. “Signaling, Solidarity, and the Sacred: The Evolution of
Religious Behaviour.” Evolutionary Anthropology, 12 (2003): 264-274. [4.3]

Aldred, Lisa. “Plastic Shamans and Astroturf Sun Dances: New Age Commercialization of
Native American Spirituality.” The American Indian Quarterly 24.3 (2000): 329-352. [2]

Ali, Abbas J. and David Weir. “Islamic Perspectives on Management and Organization.”
Journal of Management, Spirituality & Religion 2.3 (2005): 410-415.

Alias, Tunku Alina. “The gift economy: waaf in the Islamic world today.” in Handbook on
Islam and Economic Life, edited by Kabir Hassan and Lewis Mervyn. Cheltenham:
Edward Elgar, 2014.

Alken, Ingrid, Paul Dalby and Lothar (eds.). Kirchen und Fundraising. Konzepte, Projekte und
Impulse (Serie: Fundraising-Studien Ill), Mlnster: LIT 2007. [2, 4.1]

Allen, Martin.” The English currency and the commercialization of England before the Black
Death.” in Medieval Money Matters, edited by Diana Wood. Oxford: Oxbow, 2004.

Alles, Gregory. “Economy.” Revista de Estudos da religio 4 (2005): 35-42. [4]

Alles, Gregory. “Exchange.” in Critical Guide to the Study of Religion, edited by Willi Braun
and Russell T. McCutcheon. London: Equinox, 2000. [1, 2]

Alles, Gregory. “Jacques Waardenburg's Phenomenology of Religion and the Economics of
Sacred Space.” in Noch eine Chance fiir die Religionsphéinomenologie?, edited by Axel
Michaels, D. Pezzoli-Olgiati and Friedrich Stolz, 287-306. Bern: Peter Lang, 2001. [4]

Alles, Gregory. “Religious economies and rational choice. On Rodney Stark and Roger Finke,
Acts of Faith (2000).” in Contemporary Theories of Religion, edited by Michael
Stausberg, 83-98. London, New York: Routledge, 2009. [4, critic of 4.2, a critique of
Stark and Finke’s economics and sociology of religion in the rational choice tradition.]

Alles, Gregory. “Speculating on the Eschaton: An Economic Re-Reading of Harvey
Whitehouse’s Inside the Cult.” Method and Theory in the Study of Religion 16 (2004):
266-291. [4.3, very innovative application of behavioral economics to an apocalyptic
group. With the example of the Pomio Kivung of Harvey Whitehouse’s field study on
an apocalyptic splinter group Alles alleges insights on intertemporal choice, risk
management and evaluation and fallacies like the sunk-cost-fallacy. With this
background Alles heavily and humourously critics the theory of religion by Whitehouse
with its two modes of religiosity and substitutes it by plausibilities drawn from
behavioral economy.]

Altglas, Véronique. “Indian Gurus and the Quest for self-perfection among the Educated
Middle Classes.” In Salvation Goods and Religious Markets, edited by Jorg Stolz, 211-
234. Bern et al.: Peter Lang, 2008. [2]

Almodovar, Anténio and Pedro Teixeira “The ascent and decline of Catholic economic
thought, 1830-1950s.” in Keeping Faith, Losing Faith: Religious Belief and Political
Economy, edited by Bradley W. Bateman and H. S. Banzhaf. Durham N.C.: Duke
University Press, 2008.

Altundag, Paolo and Nadia Haldi. Handbuch Islamic Banking. Pfaffikon: Luna Verlag, 2003.
[4.1]

Alvard, Michael S. and Allen Gillespie. “Good Lamalera whale hunters accrue reproductive
benefits.” In Socioeconomic aspects of human behavioral ecology (“Research in
economic anthropology”, Vol.23), edited by Michael Alvard. Bingley: Emerald, 2004. [2]
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Alvarsson, Jan-Ake and Rita Laura Segato (eds.). Religions in Transition: Mobility, Merging &
Globalization in the Emergence of Contemporary Religious Adhesions (Uppsala Studies
in Cultural Anthropology.) Uppsala: Uppsala Universitet, 2003. [2]

Alvey, James E. “Economics and Religion: Globalization as the Cause of Secularization as
viewed by Adam Smith.” International Journal of Social Economics 32.3 (2005), 249 —
267. DOI 10.1108/03068290510580797 [2]

Amereller, Florian. “Hintergriinde des ‘Islamic Banking’: Rechtliche Problematik des riba-
Verbots in der Shari’a und seine Auswirkungen auf einzelne Rechtsordnungen
arabischer Staaten.” Berlin: Duncker & Humblot GmbH,1995. [4.1]

Amin, Husnul. "The Islamist Politics in the Era of Neoliberal Globalization the Case of Jamaat-
E-Islami Pakistan." Mediterranean Journal of Social Sciences. 15.5 (2014).

Amin, Husnul. “Re-imagining the role of ulama: poverty alleviation and development in
Pakistan.” in Religion and Development: Ways of Transforming the World edited by
Gerrie Haar. New York: Columbia University Press, 2011.

Ammerman, Nancy T. “Religious Choice and Religious Vitality: The Market and Beyond.” In
Rational Choice Theory and Religion, edited by Lawrence Young, 119-132. New York,
London: Routledge, 1997. [4.2]

Ammon, Ginther. “Der franzosische Wirtschaftsstil: Eine Bestandsaufnahme nach 12 Jahren
Liberalisierung.” In Wirtschaftskultur, Wirtschaftsstil und Wirtschaftsordnung, edited
by Rainer Klump, 125-140. Marburg: Metropolis, 1996. [2]

Amoah, Elizabeth. “African traditional religion and the concept of poverty.” in Religion and
poverty. Pan-african Perspectives, edited by Peter J. Paris. Duke University Press, 2009.

Anderson, Gary A. Sin: A History. New Haven: Yale University Press, 2009.

Anderson, Gary. “Mr. Smith and the Preachers: The Economics of Religion in the “‘Wealth of
Nations’.” Journal of political Economy, 96 (1988): 1066-88. [2]

Anderson, Lisa R. and Jennifer M Mellor.“Religion and Cooperation in a Public Goods
Experiment.” Economics Letters 105.1 (2009): 58-60. [4.3]

Anderson, Lisa R., Jennifer Mellor and Jeffrey Milyo. “Did the Devil make Them do It? The
Effects of Religion in Public Goods and Trust Games.” Kyklos 63(2010): 163—-175. [4.3,
result: no significant effects of religiosity measured as attendance to services]

Andiel, Eva-Marie. "Austria’s Halal Meat Market: In-Between Halal, Halalness, and)
Halalisation". Religion in Austria 3, edited by Hans-Gerald Hodl and Lukas Pokorny, 1-
40. Wien: Praesens, 2016.

Angenendt, Arnold et al., “Gezaehlte Frommigkeit,” Friihmittelalterliche Studien 29 (1995):
1-71.

Anisa, Firly. “Representation of Fashion as Muslima Identity in Paras Magazine.” In Muslim
Societies in the Age of Mass Consumption: Politics, Culture and Identity between the
Local and the Global, edited by Johanna Pink, 271-280. Newcastle: Cambridge Scholars
Publishing, 2009. [2]

Antonetti, Paolo. "Bookreview". Review of "The Myth of the Ethical Consumer", by Timothy
M. Devinney et al.. Economica 80, no. 320 (October 2013): 793-94. DOI:
10.1111/ecca.12001

Aoki, Masahiko. Toward a Comparative Institutional Analysis. Cambridge, London: MIT Press,
2001. [4.4]
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Appadurai, Arjun (ed.). The Social Life of Things. Commodities in Cultural Perspective.
Cambridge, Cambridge University Press, 1986. [2]

Appadurai, Arjun. “Introduction: Commodities and the Politics of Valun.” In The Social Life of
Things. Commodities in Cultural Perspective, edited by Arjun Appadurai, 3-63.
Cambridge: Cambridge University Press, 1986. [2]

Applbaum, Kalman and Jerome M. Levi. “Fluid signs of commodity fetishism: The
cosmologies of Coca Cola and Tesguino.” in Anthropological Perspectives on Economic
Development and Integration, edited by Norbert Dannhaeuser and Cynthia Werner.
(Vol 22 of Research in Economic Anthropology) edited by Donald C. Wood, 283-298.
Bingley: Emerald, 2003. [2]

Applbaum, Kalman. “The Anthropology of Markets“. In A Handbook of Economic
Anthropology, edited by James G. Carrier, 275-289. Cheltenham: Edward Elgar, 2005.
[2, the abstract principle of market and the empirical embedded marketplace converge
in recent research in economic anthropology. The author demonstrates this
convergence with the examples of trade concentration, the supply-market-demand
complex and the normative discussion of free market capitalism and its application to
new places often creating alternative economic transactions]

Appleby, Joyce. “Moderation in the first era of popular consumption.” in Thrift and Thriving
in America: Capitalism and Moral Order from the Puritans to the Present, edited by
Joshua J. Yates and James Davidson Hunter. New York: Oxford University Press, 2011.

Arasaratnam, Sinnappah. “The Chulia Muslim merchants in Southeast Asia, 1650-1800.” in
Merchant Networks in the Early Modern World, edited by Sanjay Subrahmanyam.
Aldershot, Great Britain: Variorum, 1996.

Aretz, Hans-Jiirgen. ,,Okonomischer Imperialismus? Homo Oeconomicus und soziologische
Theorie.” Zeitschrift fiir Soziologie 26, no. 2 (1997), 79-95. [4.2]

Arkin, Marcus. Aspects of Jewish Economic History. Philadelphia: Jewish Publication Society
of America, 1975.

Arnal, Bill and Russell McCutcheon. “Chapter 3: Contemporary Reinventions of Religion:
Disney and the Academy.” in The Sacred is the Profane: The Political Nature of
,Religion’ edited by William Arnal and Russel McCutcheon. Oxford and New York:
Oxford University Press, 2013

Arnal, William E. “The Segregation of Social Desire: ‘Religion’ and Disney World.” Journal of
the American Academy of Religion 69.1 (2001): 1-19.

Arnould, Eric J. and Linda Price. "River magic: Extraordinary experience and the extended
service encounter." Journal of Consumer Research 20, no. 1 (1993): 24-45. DOI:
10.1086/209331

Arvidsson, Adam. "Christianity and consumer culture." Sociologica 3 (2014). DOI:
10.2383/79479
Arrow, Kenneth J. “Gifts and Exchanges.” Philosophy and Public Affairs 1 (1972): 343—-362. [2]

Arrufiada, Benito. "Protestants and Catholics: Similar Work Ethic, Different Social Ethic*."
The Economic Journal. 120.547 (2010): 890-918.

Artung, Cihan. “The Price of Legal Institutions: The Berath Merchants in the Eighteenth-
Century Ottoman Empire.” The Journal of Economic History 75.3 (2015): 720-748.
doi:10.1017/50022050715001059.



Ludwig-Maximilians-University of Munich Revised version from April 2019

Asai, Senryo and Duncan Ryuken Williams. “Japanese American Zen Temples: Cultural
Identity and Economics.” In American Buddhism, Methods and Findings in Recent
Scholarship, edited by Christopher S. Queen and D.R. Williams, 20-35. London and New
York: Routledge, 1999. [2]

Ashkenazi, Elliott. The Business of Jews in Louisiana, 1840-1875. Tuscaloosa: University of
Alabama Press, 1988.

Ashley, David, Sandefer, Ryan. "Neoliberalism and the privatization of welfare and religious
organizations in the United States of America." In Religion in the Neoliberal Age.
Political Economy and Modes of Governance (Religion and Society Series, Series
Editors: Linda Woodhead and Rebecca Catto) edited by Tuomas Martikainen and
Francois Gauthier, 109-128. Farnham: Ashgate, 2013.

Ashraf, A. and H. Hekmat. “Merchants and artisans and the developmental processes of
Nineteenth-Century Iran.” in The Islamic Middle East, 700-1900: Studies in Economic
and Social History, edited by Abraham L. Udovitch. Princeton, N.J: Darwin Press, 1981.

Ashtor, E. “Levantine sugar industry in the late Middle Ages: a case of technological decline.”
in The Islamic Middle East, 700-1900: Studies in Economic and Social History, edited by
Abraham L. Udovitch. Princeton, N.J: Darwin Press, 1981.

Askew, Marc. “Materializing Merits. The Symbolic Economy of Religious Monuments and
Tourist Pilgrimage in Contemporary Thailand.” In Religious Commodfications in Asia.
Marketing Goods, edited by Pattana Kitiarsa, 89-119. London and New York:
Routledge, 2008. [2]

Askegaard, Sg¢ren and Gina M. Eckhardt. "Glocal yoga: Re-appropriation in the Indian
consumptionscape." Marketing Theory 12, no. 1 (2012): 45-60. DOI:
0.1177/1470593111424180

Aslan GUmusay, Ali. , Entrepreneurship - eine islamische Perspektive.” in Das Islamische
Wirtschaftsrecht, edited by, Abdurrahim Kozali, Ibrahim Salama and Souheil Thabti.
ROI - Reihe fiir Osnabriicker Islamstudien. Frankfurt: Peter Lang, 2015.

Assmann, Jan, Graf, Fritz, Holscher Tonio, Koenen, Ludwig, Ripke, Jorg, Scheid, John (ed.)
(2009): ohne Titel. Teil I, Archiv fiir Religionsgeschichte 11, 1-411. [1, on the sacred
economy and temple economy in the ancient Mediterranean world; in French]

Audretsch, David B., Boente, Werner, Tamvada, Jagannadha Pawan. ,Religion and
Entrepreneurship”. JENA ECONOMIC RESEARCH PAPERS No. 2007 — 075 (Juni 2007),
www.jenecon.de. [2, Jena University and Max-Planck-Institute of Economics Jena
(ed.). Abstract: This paper examines the influence of religion on the decision for people
to become an entrepreneur. Based on a large-scale data set of nearly ninety thousand
workers in India, this paper finds that religion shapes the entrepreneurial decision. In
particular, some religions, such as Islam and Christianity, are found to be conducive to
entrepreneurship, while others, such as Hinduism, inhibit entrepreneurship. In
addition, the caste system is found to influence the propensity to become an
entrepreneur. Individuals belonging to a backward caste exhibit a lower propensity to
become an entrepreneur. Thus, the empirical evidence suggests that both religion and
the tradition of the caste system influence entrepreneurship, suggesting a link
between religion and economic behavior.]
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Auffarth, Christoph. “Gaben fiir die Gotter - fur die Katz? Wirtschaftliche Aspekte des
griechischen Gotterkults am Beispiel Argos.“In Lokale Religionsgeschichte, edited by,
Hans G. Kippenberg and Brigitte Luchesi, 259-272. Marburg: Diagonal, 1995. [1]

Auffarth, Christoph. “Teure Ideologie — Billige Praxis. Die ‘kleinen’ Opfer in der romischen
Kaiserzeit.” In Transformations in Sacrificial Practices. From Antiquity to Modern Times
(Proceedings of an International Colloquium, Heidelberg, 12—14, July 2006), edited by
Eftychia Stavrianopoulou, Axel Michaels and Claus Ambos, 147-170. Miinster: LIT,
2008. [1]

Auffarth, Christoph. Irdische Wege und himmlischer Lohn. Kreuzzug, Jerusalem und
Fegefeuer in religionswissenschaftlicher Perspektive (Veroffentlichung des Max-Planck-
Instituts fiir Geschichte 144. ) Gottingen: Max-Planck-Institut, 2002. [2, the chapter
“The Church as credit cooperative of salvation” (ger. “Die Kirche als
Kreditgenossenschaft des Heils”) thematizes the thesaurus ecclesiae of the medieval
church. For the religious economy of the Middle Ages see Henning 1988, Tremp 1990,
Le Goff, Schmidtchen/Mayer, Ekelund, Ekelund/Herbert/Tollison, Hull, Gladigow 2008]

Aupers, Stef and Dick Houtman. “Beyond the Spiritual Supermarket: The Social and Public
Significance of New Age Spirituality.” Journal of Contemporary Religion 21.2 (2006):
201-22. DOI: 10.1080/13537900600655894 [2, On how new age self-spirituality enters
the worklife to reduce the workers alienation and fosters happiness as well as
efficiency]

Aupers, Stef. "Create Your Personal Saga. The Spiritualization of Online Computer Games in
Advertising." In Sociologica 3 (2014). DOI: 10.2383/79478

Austin, Diane E. “Women's work and lives in Offshore Oil Phillipenes.” In Markets and
Market Liberalization: Ethnographic Reflections, edited by Norbert Dannhaeuser and
Cynthia Werner, Vol. 24 of Research in Economic Anthropology edited by Donald C.
Wood, 163-206. Bingley: Emerald 2006. [2]

Austin, Diane E., Thomas R. McGuire and Rylan Higgings. “Work and change in the Gulf of
Mexico Offshore petroleum industry Philippines.” In Markets and Market
Liberalization: Ethnographic Reflections, edited by Norbert Dannhaeuser and Cynthia
Werner , Vol. 24 of Research in Economic Anthropology edited by Donald C. Wood, 89-
122. Bingley: Emerald 2006. [2]

Archambault, JoAllyn and Alice Beck Kehoe. “Women’s Power to Give: Their Central Role
in Northern Plains First Nations.” in Women, Religion, and the Gift: An Abundance of
Riches, edited by Joy Morny, 103-115. New York: Springer, 2017.

Avery-Peck, Alan J. “The Priestly Gift in Mishnah. A study of tractate Terumot.” Scholars
Press: Chico, Calif. (1981).

Ayedze, Kossi A. “Poverty among African people and the ambiguous role of Christian

thought” in Religion and poverty. Pan-african Perspectives, edited by Peter J. Paris.
Duke University Press, 2009.

Azzi, Corry and Ronald G. Ehrenberg. “Household Allocation of Time and Church
Attendance.” Journal of Political Economy 83.1 (1975): 27-56. [4.2]
B

Backhouse, Roger E. “Faith, morality, and welfare: the English school of welfare economics,
1901-29.” in Keeping Faith, Losing Faith: Religious Belief and Political Economy, edited
by Bradley W. Bateman and H. S. Banzhaf. Durham N.C.: Duke University Press, 2008.
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Backman, Clifford R. The Decline and Fall of Medieval Sicily: Politics, Religion, and Economy in
the Reign of Frederick lii, 1296-1337. Cambridge: Cambridge University Press, 1995.

Bade, Klaus J, and Corrie, Eijl. The Encyclopedia of Migration and Minorities in Europe: From
the Seventeenth Century to the Present. Cambridge: Cambridge University Press, 2011.

Badelt, Christoph. “Die Giter- und Leistungserstellung in Religionsgemeinschaften. Eine
O0konomische Darstellung.” In Finanzwissenschaftliche Aspekte von
Religionsgemeinschaften, edited by Claus Rinderer, 37-55. Baden-Baden: BWV, 1989.
[4.1]

Bader, Christopher D. and William H. Lockhart. “Spiritual Shopping: The Effects of State-Level
Demographics and Religious Economies on the Locations of Psychics, Astrologers, and
Christian Bookstores.” Journal of Media and Religion, 5.2 (2006): 91-109. [4.1, an
approach borrowed from social urban geography, surveying the locations of small
religious firms (bookstores)]

Baecker, Dirk (eds.). Kapitalismus als Religion. Berlin: Kadmos, 2003. [3]

Baecker, Dirk. “Die Beobachtung der Paradoxie des Geldes.” In Paradoxien, Dissonanzen,
Zusammenbriiche. Situationen offener Epistemologie, edited by Hans U. Gumbrecht
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