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PARTLY	ANNOTATED	BIBLIOGRAPHY	OF	ECONOMICS	OF	RELIGION	
	
Systematic	Cluster1	(in	brackets	behind	title)		
1. The	financing	of	religions	in	works	that	are	mainly	historical	in	method	and	

perspective.	
2. The	relationship	between	religion	and	economy	with	regard	to	a	culture	theory.	
	 Examines,	for	instance,	how	religious	beliefs	and	economic	behaviour	are	a	component	

of	the	mentality	that	influences	a	culture;	how	modernity	and	capitalism	can	be	
intertwined	or	how	economic	metaphors	are	employed	in	religious	language.	Many	
works	from	economics	of	anthropology	but	also	from	history	of	economic	culture	and	
general	sociology.	

3. Economic	theories	as	a	subject	of	the	study	of	religion	(literature	on	leadership,	
management	on	consumerism,	the	market	or	communism	as	religion;	the	topic	of	
religious	economies).	

4. Economic	theories	as	a	model	of	the	study	of	religion.	
4.1 Macro-	or	Microeconomics	in	general	(e.g.	Macroeconomics:	religion	and	

economic	growth;	Microeconomics:	Financing,	process	management	etc.)	
4.2 Neo-classical	Paradigm,	Rational	Choice	Economics	of	Religion,	Sociological	

Market	theory	(e.g.	G.	Becker,	R.	Stark,	W.S.	Bainbridge,	R.	Finke,	L.	
Iannaccone,	M.	McBride)	

4.3 Behavioral	Economics	and	Game	Theory	
4.4 Neo-Institutionalist	Theory	(from	sociological,	political	science	or	economic	

perspective)	
4.5 Economic	Sociology	in	a	narrower	sense	

	
Cite:	Koch,	Anne,	Yelle,	Robert.	Partly	Annotated	Bibliography	of	Economics	of	Religion.	

Revised	Version	from	April	2019,	pp	174.	Open	access	publication	University	of	
Munich,	URL:	http://www.	epub.ub.uni-muenchen.de/12437/	

                                                             
1 See for an explanation of the systematic cluster: Koch, Anne: Zur Interdependenz von Religion und Wirtschaft 
– Religionsökonomische Perspektiven, in: Martin Held, Gisela Kubon-Gilke, Richard Sturn (eds.), Ökonomie 
und Religion, Marburg: Metropolis, 2007, pp. 37 – 62, and Koch, Anne, „Kapitalismen, Liberalismen, Modernen 
und religiöses Ethos. Methodisches zur Erforschung von Religion und Ökonomie“. In: Löffler, Bernhard, 
Hochgeschwender, Michael (eds.), Religion, Moral und liberaler Markt. Politische Ökonomie und Ethikdebatten 
vom 18. Jahrhundert bis zur Gegenwart, Bielefeld: transcript 2011 pp. 27-54. 
See for a metasurvey on this dataset in its version 2012 ed. A. Koch: Seele, Peter, Gatti, Lucia, Lohse, Alina. 
“Whose Economics of Religion? An Explorative Map Based on a Quantitative Review of a Multi-Disciplinary 
Bibliography.“ Journal of Religion in Europe 7.1 (2014) 1-29. 
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in	Thrift	and	Thriving	in	America:	Capitalism	and	Moral	Order	from	the	Puritans	to	the	
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University	Press,	2011.	
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Mission	 International	 in	 translocal	 contexts.”	 in	 Traveling	 Spirits:	 Migrants,	Markets	
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Routledge,	2010.	

Ahlin,	Lars.	“Mutual	Intersts?	Neoliberalism	and	New	Age	During	the	1980s.”	in	Religion	in	
Consumer	Society.	Brands,	Consumers	and	Markets	(Religion	and	Society	Series,	Series	
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Martikainen,	175-188.	Farnham:	Ashgate,	2013.	
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International	Journal	of	Social	Economics	36	(2009):	70-80.	Bradford:	Emerald,	ISSN	
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Ahmed,	Habib.	Product	Development	In	Islamic	Banks	(Serie:	Edinburgh	Guide	to	Islamic	
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and	Training	Institute,	2011.		
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Stark	and	Finke’s	economics	and	sociology	of	religion	in	the	rational	choice	tradition.]	

Alles,	Gregory.	“Speculating	on	the	Eschaton:	An	Economic	Re-Reading	of	Harvey	
Whitehouse’s	Inside	the	Cult.”	Method	and	Theory	in	the	Study	of	Religion	16	(2004):	
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thought,	 1830-1950s.”	 in	 Keeping	 Faith,	 Losing	 Faith:	 Religious	 Belief	 and	 Political	
Economy,	 edited	 by	 Bradley	 W.	 Bateman	 and	 H.	 S.	 Banzhaf.	 Durham	 N.C.:	 Duke	
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Specific	exchange	behavior	such	as	trust,	cooperation,	fairness,	or	risk-seeking	are	
contextualized	in	religious	economies.	Elucidating	the	economic	side	of	religion,	and	
applying	economic	theories	of	behavior	to	religious	contexts,	still	need	much	revision	
and	greater	mastery	of	economic	theory.]	
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Kocku	von	Stuckrad	and	Robert	Segal,	240-210.	Boston	and	Leiden:	Brill,	2015.	[2,	4,	
Forms	of	capital	are	an	important	immaterial	reservoir	of	means	of	social	self-
positioning	and	instruments	for	attaining	goals.	Financial,	cultural,	and	social	kinds	of	
capital	are	distinguished	and	applied	to	religion.	These	may	well	be	embodied	in	
agents,	institutionalized	in	titles	or	organizations,	or	materialized	in	goods	and	objects.	
The	well-known	neo-classical	concept	of	human	capital	refers	to	skills,	knowledge,	and	
competence,	and	makes	them	quantifiable	for	better	allocation	and	creation	of	profit.	
Bourdieu’s	approach,	on	the	other	hand,	stresses	the	role	of	symbolic	capital	in	
winning	competitions	and	establishing	power	relations.	The	production	of	capital,	its	
transferability	to	other	domains,	exchange	rates	of	forms	of	capital,	and	its	influence	
on	attitudes	towards	work	and	happiness	are	widely	discussed.	Most	of	the	discussions	
are	concerned	with	the	question	whether	social	capital	is	an	individual	capacity	or	an	
organizational	characteristic,	and	how	this	helps	to	better	understand	societies.]	

Koch,	Anne.	”Commercialization	/	Commodification.”	In	Vocabulary	for	the	Study	of	Religion	
(VSR),	edited	by	Kocku	von	Stuckrad	and	Robert	Segal,	275-280.	Boston	and	Leiden:	
Brill,	2015.	[2,	4.	As	terms	used	in	the	economics	of	religion,	commercialization	and	
commodification	denote	a	manifold	but	also	very	specific	array	of	processes	and	
strategies	in	religious	markets.	As	general	analytical	terms	they	have	been	applied	
since	the	1950s	to	industrialized	economies	and	their	developing	consumer	cultures.	
Intensified	mass	production,	mediatization,	and	marketing	have	had	great	effects	on	
religious	organization.	Branding	plays	a	pivotal	role	in	identity	construction,	
overlapping	with	cultural,	national,	local	or	religious	forms	of	belonging.	
Commodification	is	connected	with	a	re-enchanting	of	modern	life	by	ascribing	
meanings	to	products	like	the	enhancement	of	self-realization	or	having	blessing	
powers.	Prosperity	religions	are	one	of	several	coping	reactions	to	rapidly	changing	
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logic	of	its	own.	These	issues	are	studied	in	terms	of	consumption	research.	Critiques	
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